
Identity structure
Classical line

To reach joint visual look for Laima 
brand in stores, all tablet packaging 
designs are made by consistent 
structure principle.

Color with and without grain:

While developing Classical line sub 
brands it is important to look back for 
inspiration at historical packagings and 
their graphic characteristics.


Sub brand logo placement

Characteristics inspired form 
historical packaging designs

Static design elements:

Laima logo placement Place for certificates

Brand background color  
(in front with grain texture  
as reference from the past)

Taste description

Align to right 
Typeface: Brother 1816 Extra Bold

Tracking: 100 
Size: 8 pt

Taste visualisation: 
Watercolor style illustration, 
including one chocolate piece  
+ elements that represents taste

Slanted line pattern  
(from historical packaging)

Individual design zone 
(inspired by historical packagings)

Historical belonging slogan

Sub brand logo, Taste 
description and historical 
belonging slogan should be  
in one color



Individual design zone

272 mm

109 mm129 mm
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Identity structure
Classical line

To reach joint visual look for Laima 
brand in stores, all tablet packaging 
designs are made by consistent 
structure principle.


While developing Classical line sub 
brands it is important to look back for 
inspiration at historical packagings and 
their graphic characteristics.


Color with and without grain:

Static design elements:

Product description

Typeface: Myriad Pro Condensed

Size: 7pt / 18 pt

Call to Action description

Aligned to left

Typeface: Brother 1816 Extra 
Bold italic

Size: 7pt

Backside description 
background color without 
grain texture and slanted 
lines




